Demand Gen Results




NA INQs by Month

=== |NQ: Rolling 12-Month

o INQ

North America Inquiries

14,000

110,000

12,000

105,000

10,000

Alyauoy

o o o
8 8 8
0 U] <

100,000

SYjuoN-ZT Buljjoy

2,000

Dec-15
Nov-15
Oct-15
Sep-15
Aug-15
Jul-15
Jun-15
May-15
Apr-15
Mar-15
Feb-15
Jan-15
Dec-14
Nov-14
Oct-14
Sep-14
Aug-14
Jul-14
Jun-14
May-14
Apr-14
Mar-14
Feb-14
Jan-14




NA INQs by Qtr

North America Inquiries by Qtr
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2015 NA Segment Mix - Inquiries

Inquiries by Segment
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2015 NA Inquiries by Tactic

Inquiries by Tactic
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2015 NA Marketing Mix

Marketing Mix - Inquiries
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NA INQ-MQL Conversion Rate
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NA MQLs by Qtr
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Cumulative FY15 vs. Original Plan

Cumulative YOY INQ Comparison vs. Original Plan
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NA INQs Cumulative YTD

Cumulative YOY INQ Comparison
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2015 NA MQLs by Tactic
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2015 NA Segment Mix - MQLs

MQLs by Segment
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2015 NA Inquiries by Tactic

Monthly Inquiries by Tactic
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2015 NA MQLs by Tactic

MQLs by Tactic
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2015 NA Monthly Marketing Mix

Marketing Mix
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