
Paid Media Plan



Q1 2016 NA Media Plan
§ Q1 Media Plan – R2i

Outlet/Event Name
Budgeted 

Spend
Projected 

INQ
Projected Net New 

Leads
Projected 

MQLs
Projected Cost 

per INQ
Email 476,212$         12,555          8,439                         1,883              38$                 
GLP 274,906$         6,376            3,935                         -                  43$                 
Sponsored Content 177,646$         3,107            2,152                         466                 57$                 
3rd Party Webinar 303,594$         2,772            1,795                         443                 110$               
Turn-Key Webinar 123,029$         1,950            1,167                         384                 63$                 
Whitepaper Promotion 45,706$           1,587            833                            238                 29$                 
Newsletter 73,186$           1,527            1,260                         229                 48$                 
Webinar Promotion 29,340$           1,269            685                            190                 23$                 
GLP Demo 23,506$           585               437                            414                 40$                 
Retail Dive 14,118$           234               171                            35                   60$                 

Grand Total 1,541,242$      31,962          20,874                       4,282              48$                 



Q2 2016 NA Media Plan
§ Q2 Media Plan – R2i

Outlet/Event Name
Budgeted 

Spend Projected INQ
Projected Net New 

Leads
Agency 

Projected MQLs
Realistic 

Projected MQLs
Best Case 

Projected MQLs
Cost per 

INQ
3rd Party Webinar 89,607$           1,711              990                          376                     119 198 52$         
Email 597,144$         16,520            8,756                       4,441                  1051 1751 36$         
GLP 218,415$         4,156              1,292                       2,548                  155 258 53$         
GLP Demo 85,059$           1,950              1,542                       1,673                  185 308 44$         
Newsletter 103,186$         2,229              1,329                       719                     159 266 46$         
Retail Dive 14,118$           234                 171                          35                       21 34 60$         
Social 85,888$           1,633              862                          720                     103 172 53$         
Sponsored Content 83,529$           1,450              811                          218                     97 162 58$         
Turn-Key Webinar 255,971$         4,184              1,169                       1,709                  140 234 61$         
Webinar 55,882$           1,334              884                          200                     106 177 42$         
Webinar Promotion 33,529$           1,500              676                          323                     81 135 22$         
Whitepaper Promotion 36,847$           1,449              439                          523                     53 88 25$         

Grand Total 1,659,175$      38,350            18,921                     13,485                2,270                3,783                    43$         



Q3 2016 NA Media Plan
§ Q3 Media Plan – R2i

Outlet/Event Name
 Budgeted 

Spend 
 Projected 

INQ 
 Projected Net New 

Leads 
 Projected 

MQLs 
Projected 

Cost per INQ
Email 590,673$         16,208         8,138                        1,312                 36$                 
GLP 243,794$         4,875           3,843                        1,964                 50$                 
GLP Demo 113,647$         2,625           2,064                        2,246                 43$                 
Newsletter 97,892$           2,286           1,763                        339                    43$                 
Retail Dive 14,118$           234              171                           35                      60$                 
Social 106,936$         2,364           2,106                        259                    45$                 
Sponsored Content 142,353$         2,550           1,405                        460                    56$                 
Webinar 297,342$         6,095           3,830                        973                    49$                 
Webinar Promotion 13,412$           600              324                           90                      22$                 
Whitepaper Promotion 42,694$           1,352           651                           76                      32$                 

Grand Total 1,662,861$      39,189         24,296                      7,754                 42$                 



Media Plan
§ Goal: Drive net new leads and MQLs for Silverpop 

product
§ Target: All segments, with emphasis on Strategic and 

Corporate segments and Net New leads
§ Timing: Ongoing
§ Program:

• CatapultWorks develops monthly plan that promotes Silverpop 
thought leader assets through industry-specific media to drive new 
leads



Partners and Programs
§ 20+ on-going, optimized properties
§ ORGANIC LEAD PROGRAMS

• Driving and converting on Silverpop LPs
o HTML email 
o Banners, Newsletters and Sponsored Updates

§ GUARANTEED LEAD PROGRAMS
• Driving and converting with application 

of lead filters
o Webinars
o Content Syndication

!
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MEDIA PLACEMENT EXAMPLE


