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Digital Meeting Maker – Concept



Digital Meeting Maker Campaign Overview

§ Goal: 
• Pilot Digital version of Meeting Maker campaign

§ Plan:
• Variable direct mail/email (depending on contact information available and 

permissions) that drives to personalized URL (PURL)
• Will reach 1500 prospects at 500 Corporate segment accounts
• Automated Voice Mail (AVM)

§ Investment:
• Total cost is $159k

§ Timing:
• Target drop date – March 9, 2016

§ Outcome Expected:
• Increased awareness of Silverpop among target audience
• 54 MQLs worth $255k
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Digital Meeting Maker – Direct Mail



Digital Meeting Maker – Email Kit



Digital Meeting Maker – Landing Site



Details – Direct Mail Campaign
§ What’s the offer?

• Receive an Kindle Fire Tablet, a Google Chromecast or an Amazon Fire TV Stick in exchange for a 30-
minute meeting with Silverpop 

§ Details?
• Will be sent to 1,500 contacts from 997 companies
• Expected response rate is 10-15%
• Mailing drops on *** – arrival on desks 3-5 days after that
• For DG team, Account breakdown is as follows (498 Accounts Each)

o Melvin = 123InkJets.com – Force Marketing
o Yafael = Forum Communications Co – Zuken

§ Where is the list coming from?
• BuiltWith Reports of companies who use competitive platforms: 

o CheetahMail
o Responsys
o MailChimp
o ExactTarget

§ Results
• 10 Opportunities
• $136,460 Opportunity pipeline
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