Competitive Position




Gain from competitors

A breakdown of what customers have eventually migrated from to

Silverpop since 2011.
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Loss to competitors

Silverpop are Losing Customers to

SILVERPOP

An IBM°Company

Customers that currently use related technologies that stopped using
Silverpop since 2011.
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Overall gain/loss to competitors

Overall Net Gain/Loss

Technology 2011 2012 2013 2014 2015 Total
. Hubspot 0 0 0 19 19 38
[l vvebrends 0 0 0 14 17 31
J.Y Omniture Adobe Test and Target 0 0 0 0 29 29
L LeadLander 0 0 0 0 16 16
D Demandbase 0 0 0 15 1 16
M Marin Software 0 0 0 -1 13 12
E_] Trackalyzer 0 0 0 1 10 1
i InsightExpress 0 0 0 9 0 9
. IXI Digital 0 0 0 2 0 2
I\ visual Sciences 0 0 0 2 0 2
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